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Geotourlsm prolect launches

- variety” of growing travel

_ The National Geographic

Society has partnered with the .
Sierra Nevada Conservancy
.- -and Sierra Business Council to

~capture the history and her-
itage of the Sierra Nevada Re-
‘gion in order to create an

interactive Web site and print.

map. The Sierra Nevada Geot-

--ourism Project seeks' to cele-
brate- the Sierra-Nevada as a -
world-class destination, while

. contributing to the economic -

" health of the region by pro-

. moting sustairiable tourism.
History buffs and adventur-. -

ers, backpackers and foodies,

| birders and sightseers can dis-

cover unique -destinations
" based on recommendations
from those who know best —
residents of the Sierra Nevada.

Sierra residents and visitors,

community - organizations,- -

tourism stakeholders and 1oca1

- buisinesses will nominate sites
for potential inclusion in a’

print MapGuide ‘and interac-

" tive Web site. Unlike any other

mapping project, a favorite
Tlocal restaurant, farm, winery,

- hiking or biking trail, swim-
ming hole, museum or artist
gallery are samples of the type

"of nominations National Geo-
grap}uc and its project part-

ners will be-séeking. ;
. The. Web 31te will, target a

niches —= adventure and na-
ture tourism, cultural her1tage

- travel and agritourism:’

“The breadth of the beauty
in the Sierra Nevada is tremen-

~ dously "unique. Lassen Na-
-tional- -
- .Yosemite National Park, and
~Sequoia and Kings Canyon

National Parks are incredible

" jewels in this 400-mile-long re- -
gion,” said Steve Frisch, Presi-
dent Sierra Busmess Councﬂ

Park, ' Lake Tahoe,




